1. A Brief History of Tea in Nepal

Nepali Tea Industry Owes It's Roots to the Colonization of India by the East India Company. Numerous Tea Plantations Around the Hill Station of Darjeeling Were Promoted by the British. Hybrids of Tea Bushes Were Introduced in Several Districts in Nepal - Illam, Taplejung, Panchthar and Dhankuta Within a Few Years After Their Introduction in Darjeeling and the First Tea Estates Were Established in 1863 In Illam and Jhapa. But Whereas the Darjeeling Tea Production Soon Emerged Into a Prosperous Commercial Industry, The Nepalese Tea Production Remained Low Profile Until the 1990s, Unable to Fulfill Domestic Demand.
Decades Earlier, In 1966, The Nepalese Government Had Established the Nepal Tea Development Corporation. Initially, Nepalese Tea Leaves Were Sold to Factories in Darjeeling. With Time, The Darjeeling Tea Bushes Had Become Old and Along with Internal Changes in the Industry It Led to a Deteriorating Quality of the Indian Tea. These Conditions Made the Nepalese Tea Leaves a Valuable Input for the Indian Factories. During the Last Decade Tea Processing Factories Have Been Built and Turned Nepalese Tea Production Into a Fully Commercialized Industry. Although, Even Today Some Farmers Sell Their Tea to Indian Factories As They Get a Better Prices From Across the Border.
In the Early 1990’s, Large Tea Plantations Run by the Government Mainly Dominated the Tea Sector. Through Reforms in 1993 The State Owned National Tea Development Corporation Was Privatized. It's Regulatory Functions Were Handed Over to the National Tea and Coffee Development Board Under the Agricultural Ministry. To Promote the Industry Further the Government Launched a New Tea Sector Policy at the End of 2000. This Policy Seeks to Ease Access to Credit and Land for Tea Producers As Well As Building Human Capacity and Establish Better Opportunities for Export Promotion. A Clear Priority Is Also Set for Which Type of Tea Processing Should Be Promoted.
The Goal of This Paper Is to Examine the General Trends in Nepalese Tea Industry, In Particular, The Changes Brought About by the Privatization in the Early 1990s. The Following Pages Will Examine the Two Distinct Types of Tea Industry, Orthodox and Ctc, Look Into Nepal’s Export Performance and Finally Attempt to Assess the Impacts of Liberalization On Small Farmers As Well As Commercial Tea Estates.
2. The Two Types of Tea Industries

(I). Orthodox Tea
Orthodox Tea Is Grown in the Hills of 6 Districts in Eastern Nepal, I.E. Illam, Panchthar, Dhankuta, Terathum and New Areas of Sindhupalchok and Kaski. The Orthodox Tea Production Accounts for 12-15% Of Total Tea Production. It's Total Production Amounts to 1500 Tons and Covers 6689 Hectares of Cultivated Land. The Primary Contributors Are Small Farmers Who Sell Their Leaves to Buyers in Nearby Factories or to Those in Darjeeling.
The Climatic Conditions in the Eastern Hills of Nepal Provide Ideal Conditions for the Production of High Quality Orthodox Tea. Another Advantage Compared to Darjeeling Tea Is That the Bushes Are Young and Produce Better Quality Leaves. Because of the Premium Price Paid to Orthodox Tea, 96% Of It Is Exported While Little Is Sold Domestically Mostly in Souvenir Packages Suited for Tourists.
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More Than 18750 Farmers Derive Their Livelihood From Growing Orthodox Tea. Although Are 69 Tea Estates and Gardens Involved in the Production of Orthodox Tea, Almost 70% Of the Total Tea Produced Comes From Small Holders. Since Virtually All of the Orthodox Tea Is Exported at Premium Prices Compared to Other Kinds of Tea, Growing Orthodox Tea has Been an Important Source of Income for Many Farmers in the Eastern Hilly Region.
(II) Ctc Tea
Ctc Is Produced in Terai in the District of Jhapa and Covers Around 90% Of Domestic Consumption. The Ctc Grown in Nepal Is Known to Be of Average Quality. Whereas Small Farmers Form the Backbone of the Orthodox Tea Production, It Is Largely Big Tea Estates Which Are Behind Ctc Tea Production. Most of the Tea Estates Have Their Own Processing Factories and Some Use Bought Leaf Factories to Manufacture Tea. It Is Estimated That Around 66576 Workers Are Employed by the Tea Estates As Pluckers, Factory Workers and in Other Functions. Many of the Daily-Wage Workers Are Landless and Live at the Estates On a Permanent Basis.
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In Both Type of Industries, Ctc and Orthodox, The Nepalese Tea Industry has Undergone Large Expansion During the Last Decade and has Been an Important Source of Employment. A Tea Policy Came Into Force in 2000, Which Prioritized Orthodox Tea Production Given It's Natural Qualitative Advantage. Ingos Like the Gtz and Winrock Are Currently Supporting Orthodox Tea Promotion (Marketing, Branding, Code of Conduct and Technical Trainings). However, The Coverage May Be Inadequate and There Is a Need for Further Assistance to Many More Farmers. The Sector Is Facing a Number of Problems with Inadequate Infrastructure, Excess Use of Chemicals, Low-Skilled Labor, And a Lack of Well-Planned Strategy for Upgrading the Production Process As Well As Marketing the Finished Good.
	3. Tea Consumption Facts


	


The Domestic Tea Consumption Survey has Indicated the Consumption of 2.42 Cups in a Day Per Person. The Annual Per Capita Consumption Is 350 Grams of Tea
Following Table Indicates the Per Capita Consumption of Tea in Different Countries.
	S.No.
	Name of the Country
	Kg Per Person

	1
	Ireland
	3.00

	2
	United Kingdom
	2.50

	3
	Turkey
	2.10

	4
	Iran
	1.50

	5
	India
	0.70

	6
	United States
	0.30

	7
	Australia
	0.90

	8
	New Zealand
	1.10

	9
	Qatar
	1.50

	10
	Sri Lanka
	1.30

	11
	Kuwait
	2.10

	12
	Syria
	1.35

	13
	Nepal
	0.35


(Source: Http://www.Teacoffee.Gov.Np/index Facts&Forecasts.Php#forecasts)
Ireland has the Highest Percentage Consumption (3kg) Followed by UK, Turkey. Nepal Stands On the Last (0.35kg).
	4. tea Plantation and Production in Nepal


	

	S.N.
	Districts
	Garden
	Small Farmers
	Total

	
	
	Plantation Area-Ha
	Production Kg
	No. Of Small Farmers
	Plantaion Area-Ha
	Production Kg
	Plantation Area-Ha
	Production Kg

	1.
	Jhapa
	6107
	9294867
	954
	2981
	4823783
	9088
	14118650

	2.
	Ilam
	1347
	493985
	5007
	3794
	1102910
	5141
	1596895

	3.
	Panchathar
	382
	89950
	917
	456
	1400999
	838
	230949

	4.
	Dhankuta
	230
	50340
	422
	212
	73351
	442
	123691

	5.
	Terathum
	37
	5595
	525
	207
	40893
	244
	46488

	6.
	Others
	960
	55276
	359
	5
	36178
	965
	91454

	
	Total
	9063
	9990013
	8184
	7655
	6218114
	16718
	16208127


(Source: Http://www.Teacoffee.Gov.Np/index Facts&Forecasts.Php#forecasts)
Orthodox and C.T.C. 
tea Plantation Area and Production 
2063/64 (2006/2007)
	

	

	
sn
	Particulars
	Orthodox
	C.T.C
	Total

	
	
	Plantation Area-Ha
	Production Kg
	Plantation Area-Ha
	Production Kg
	Plantation Area-Ha
	Production Kg

	1.
	Garden
	2956
	695146
	6107
	9294867
	9063
	9990013

	2.
	Small Farmers
	4664
	1384331
	2981
	4823783
	7655
	6218114

	
	Total
	7620
	2089477
	9088
	14118650
	16718
	16208127


Note: No. Of Tea Garden-134, No. Of Tea Processing Unit-40)
5. Nepal’s Export Performance in Tea

Until 2003, The Volume of Tea Exported Annually From Nepal Was Around 180-200 Tons, After Which the Tea Sector Saw an Exponential Rise in Exports of More Than a Thousand Percent, Largely As a Result of Liberalization Carried Out Ten Years Earlier. However, The Value of Tea Per Ton Was More or Less Constant Until 2002 When It Started to Decline. If One Calculates From the Figures Below, The Value Per Ton in 2002 Was Rs.349083 Whereas in 2004 It Had Declined to Only Rs 118577 Per Ton.
Over the Last 10 Years, Nepal has Become Increasingly Self Reliant On Tea and Import of Ctc has Decreased Substantially. Initially the Import of Ctc Was Meant to Cover Domestic Demand, But has Now has Been Substituted by Domestic Production. Compared to the Value of Exported Tea the Value of Imported Tea has Decreased in the Beginning of the 2000, But Then Recovered in 2004.
Nepal’s Current Export Performance Is Strong Compared to Other Sectors. In 2002/03,Nepal’s Tea Exports Experienced a Major Uplift, From an Average Annual Export of Around 80 Tons, Exports Grew Exponentially to 984 Mt in 2003/04 And 4,316 Mt in 2004/05 (Table 30). Nepal has Become Increasingly Self-Reliant On Tea and the Import of Cut, Tear, And Curl (Ctc) Tea has Decreased Substantially. This Massive Change Took Place Largely As a Result of Liberalization Carried Out Ten Years Earlier.
The Major Export Market of Nepalese Tea Are Germany, Japan, France, Italy, Hong Kong, India, Pakistan, U.K., Switzerland, Australia, Netherlands and U.S.A. Nepal Imports C.T.C to Meet Domestic Consumption
	Year
	Export (Mt)
	Export (Rs. '000')
	Import (Rs. '000')
	Rate / Ton (In Rs.)

	2051/52
	1994/95
	72.20
	13574
	65208
	188005.5402

	2052/53
	1995/96
	72.70
	15516
	52171
	213425.0344

	2053/54
	1996/97
	81.40
	22617
	86971
	277850.1229

	2054/55
	1997/98
	35.01
	11745
	60218
	335475.5784

	2055/56
	1998/99
	83.80
	30081
	27831
	358961.8138

	2056/57
	1999/00
	81.60
	25722
	73277
	315220.5882

	2057/58
	2000/01
	69.50
	23084
	98000
	332143.8849

	2058/59
	2001/02
	79.60
	27787
	8838
	349082.9146

	2059/60
	2002/03
	193.00
	53908
	468
	279316.0622

	2060/61
	2003/04
	884
	104822
	992
	118576.9231

	2061/62
	2004/05
	4316
	438771
	419
	101661.4921

	2062/63
	2005/06
	4623
	415632
	5005
	89905.25633

	2063/64
	2006/07
	7000
	739183
	19000
	105597.5714

	2064/65
	2007/08
	8600
	902122
	13123
	104897.907

	2065/66
	2008/09
	8889
	1160593
	9624
	130565.0804


The Export Potential Is High. The Current Export Performance Is Strong Compared to Other Sectors. Nepal Produces Both Ctc (Lowland), Which Is Primarily for Domestic Consumption, And Highland Orthodox Tea, Which Is Mainly Exported. The Tea Sector Experienced Significant Growth, Following It's Liberalization Over a Decade Ago. From an Average of 80mt Exports Grew to Over 4,000mt Last Year. The Tea Industry has Been Expanding in Recent Years Along with an Expansion of It's Plantation Areas From 3,5000 Hectares in 1996 To 15,000 Hectares in 2004. There Is Large Potential to Expand the Cultivated Area. With the Positive Conditions in This Sector, The Government has Set Very Ambitious Production Targets. However, The Tea Sector Is Unlikely to Meet the Targets, Mainly Due to Problems Relating to the Insurgency, The Fragmentation of Production, And the Lack of Auctioning Facility or Quarantine Laboratory. The World Market, At the Same Time, Is Showing It's First Sign of Price Recovery Since It's Slump Caused by Massive Overproduction. Overall, Nepal has Favourable Market Access Conditions to the Most Attractive Markets Including Japan, Us, Eu and Russia. It's Production of Tea Is, However, Rather Specialized in Niche Markets Such As Highland Orthodox Tea and High Quality and Organic.
Domestic Supply Conditions. Nepalese Tea Comes in Two Main Categories: Orthodox/green (Leaf) Tea and Black Tea/ctc Tea. The Former Is Produced in the Hills for Export and Is Available Only in Limited Quantities, While the Ctc Tea Produced in the Terai Region Is Mostly Used for Domestic Consumption but Some Is Exported to India. The Last Decade or so has Seen a Tremendous Growth in the Nepali Tea Industry with the Plantation Area Expanding From 3,500 Hectares in 1996 To 15,000 Hectares in 2004. This, Nearly Five-Fold, Increase in the Plantation Area has Been Matched by an Increase in the Output of Tea (11,651 Thousand Kg in 2004 Against 2,905 Thousand Kg in 1996). Most Plantations Are Still Young and yet to Start Yielding Harvest, Which Suggests That Production Is Set to Increase Even Further. According to the Government Statistics, The Area Under Tea Cultivation in 2004/05 Was 15901 Hectares of Land and the Production in the Same Year Was 12606 Metric Tons (Table 32). In 2003/04, 1.55 Million Kg of Orthodox Tea and 10.06 Million Kg of Ctc Tea Were Produced. Currently, The Incremental Ratio of Tea Production in Nepal Is 20 Percent Per Annum. The Government Aims to Produce 36,000 Mt of Ctc Tea by the Year 2010-11, From Which 600 To 650 Mt Will Be Available As Surplus for Export. Similarly, The Target Fixed for Orthodox Tea Production Within the Year 2010-11 Is Set at Above 16,000 Mt.
At Present, Tea Cultivation has Been Extended in Different Districts From Jhapa in the Terai Region to Ilam, Paanchthar, Dhankuta, Terhathum, Sankhuwasabha, Bhojpur, Dolkha, Ramechhap, Solukhumbu, Sindhupalchowk, Nuwakot, And Kaski in Western Nepal.
Despite All These Favourable Conditions the Tea Sector Is Unlikely to Meet It's Production Targets.
The First, And Major, Constraint Identified by Owners of Tea Estates Is Nepal’s Continued Political Instability. The Situation in Nepal Remains Precarious and Unpredictable. This has Had an Adverse Impact On the Day-To-Day Business of the Tea Factory Owners, Farmers and Marketers.
Secondly, Production Is Concentrated in a Number of Fragmented Areas Such As Gardens, Factories. Consequently Marketing Efforts Are Also Disjointed. For Instance, Nepal's Tea Factory Is Supplied by Over 7,000 Small Green Leaf Farmers Spread Around the Agricultural Areas in the Hilly Region. In Tea Production, It Is a Well-Known Fact That 35 Per Cent of the Quality of Tea Is Determined by the Quality of the Green Leaves. The Methods, In Which Small Farmers Are Engaged, Are, Therefore, Crucial for the Quality of the Final Output. Even If One Farmer, Out of the Total 7,000, Uses a Harmful Pesticide Then the Whole Production Can Be Rendered Worthless. There Is, Therefore, A Clear Need for Tea Producers to Implement a Code of Conduct to Be Enforced at All Levels of the Value Chain of Tea Production Process.
Thirdly, The Lack of a Quarantine Laboratory Is Another Issue for Nepal. Nepalese Tea has to Be Sent to Kolkota for Food Testing Standards, Which Is Costly in Terms of Time, Money and Management. Definite Progress Is Required On the Long-Standing Proposal to Develop a Joint Quarantine Laboratory or to Create a Mutual Recognition Agreement Between India and Nepal.
Lastly, The Lack of Auction System Is an Issue. A Market Research Study, Facilitated by the German Aid Agency Gtz in Germany Revealed a Number of Interesting Facts About How Nepali Orthodox Tea Is Perceived in Europe's Single Largest Market, Germany. The Results Suggested That German Buyers Were Not Interested in Tea Sourced From a Variety of Individual Gardens. In India the Issue of Scale Is Solved by Organized Large-Scale Auctioning of Tea in Calcutta. During This Process, Producers Provide Various Grades of Tea for Sampling. Based On the Quality of the Tea International Brokers Offer Their Prices On Behalf of the International Buyers. This Process Is Clearly Missing in Nepal, Where International Buyers Are Not Able to Negotiate with Different Buyers Based On the Grades of Tea.
The Himalayan Tea Marketing Cooperative (Himcoop) Has Been Formed to Provide a One-Stop Agency for Tea Sales. Presently, Their Day-To-Day Operations Are Funded by a Snv While the Marketing Strategy has Been Structured with the Assistance of Gtz and Winrock International. The Cooperative Is Actively Participating in the Tea World Exhibitions From America to Europe, And Agencies Such As Gtz and Winrock International Along with the Government Are Co-Operating to Promote the Brand Image. Himcoop has Appointed Mr. Reinhold Messner, The Famous Mountaineer, As a Brand Ambassador of Nepali Tea in Europe. Himcoop Is Branding Nepal Tea in the International Market As “quality From the Himalayas”. A Distinctive Logo has Been Designed for Nepali Tea and Was Unfurled at the Tea and Coffee World Cup Organized in Hamburg in September 2005.
The Government has Been Actively Supporting the Industry. The Government of Nepal Introduced the National Tea Policy in 2000 With the Goal of Increasing the Production of Tea Through the Increased Participation of the Private Sector in the Tea Cultivation23. The Government Grants a Number of Incentives to the Tea Industry.
Competitiveness Prospects Are Favorable.
· There Is Large Potential in Terms of Expanding the Area Under Cultivation.
· There Is a Need to Improve Transparency in Marketing, Quality, Costs and Prices by the Implementation of an Auction System. This Is Reflected in the Number of Stakeholders Who, During Interviews, Stressed the Value of a Tea Auction Facility in Nepal. One Advantage of an Auction Facility Is That It Can Redistribute a Higher Share of the Final Price of Tea to Farmers. At Present, The Farmers' Share Is Estimated to Be About 45% Of the Price of Manufactured Tea and About 29% Of the Export Price. Tea Growers, And Some Manufacturers, Stress That They Ought to Get Higher Shares of the Final Prices. A Competitive and Transparent Auction System and Better Infrastructure for Small Holders Will Help to Increase the Shares.
· Competitive Markets, Quality Products and Agreements Made Through the Wto Are Major Challenges to the Nepalese Tea Stakeholders. If These Challenges Were Properly Addressed and Were Responded to with Policy Initiatives, In Line with Improving World Markets, The Future of Tea Industry in Nepal Would Be Very Favourable.
6. The Current Socio-Economic Impact in Terms of Employment Is High.
The Job Creation Impact of This Sector Is Very High Compared to Other Sectors. This Sector Seems to Be a Strong Engine for Farmer’s Income Generation and Poverty Reduction As Orthodox Tea Gives Higher Returns Compared to Other Crops. This Sector Is Also Likely to Have a High Impact On Total Employment Compared to Other Sectors - Especially Female Employment- As Estimates Suggest That It Already Accounts for Around 105,000 People.
Priority Actions
· Establish Testing and Certifying Agencies Under Joint Public- Private Partnership.
· Set-Up R&D Facilities for Further Quality Improvement and Productivity Growth
· Set-Up Facilities to Improve the Tea Auctioning Process in Nepal in Order to Improve Transparency in Marketing, Quality and Prices
· Implement Policies That Encourage Stakeholders to Invest More and Maintain Business Ethics Such As Announcing Incentive Scheme Packages Similar to Those in Use in India for - Plantation, Tea Machinery and Irrigation Equipment, Loan New Tea Unit, Reclamation Subsidy, Rejuvenation, Pruning and Consolidation Scheme.
· Prioritize the Construction of Access Roads to Tea Plantation Pockets Identified As High Priority
· Implement Friendly Labour Act and Regulations
7. Swot Analysis of Tea
	Strength
Resources

Extremely Favourable Natural Conditions for Tea Growing.
High Quality Tea.
Low Labour Cost.
Strong Private Sector and Donor Participation.
	Weaknesses

Resources

Extremely Favourable Natural Conditions for Tea Growing.
High Quality Tea.
Low Labour Cost.
Strong Private Sector and Donor Participation.
Business Environment

Lack of Access to Sufficient Credit.
Scarcity of Labours with Technical Skills.
Inaccessibility of Nepalese Tea in Auction Markets.

	Opportunities
Resources

Current Area Under Tea Plantation Only Fraction of Total
Potential Area.
Development of New Plantation Areas with Optimum
Natural Conditions for Tea Plantation.
Production

Possibility to Further Enhance the Quality of Tea.
World Markets

High Demand for Organic Green Tea in International
Market.
Possibility for Inter-Cropping.
	Threats

Resources

Current Area Under Tea Plantation Only Fraction of Total
Potential Area.
Development of New Plantation Areas with Optimum
Natural Conditions for Tea Plantation.
Production

Possibility to Further Enhance the Quality of Tea.
World Markets

High Demand for Organic Green Tea in International
Market.
Possibility for Inter-Cropping.
World Markets

Falling Price of Tea in International Market.
Competition

Competition From Already Branded Darjeeling Tea.
Business Environment

Lack of Peace and Instability in the Country.


8. World Markets
Over the Last Decade, Key Features of the Tea Market Have Been Low Prices, Oversupply and in Turn, Fierce Competition. The Fall in Prices Was Mainly Caused by High World Production Due to the Expansion of the Area Under Cultivation and Exports. Major Tea Producers Such As Bangladesh, Kenya, Malawi and Tanzania Expanded Their Tea Production Area by More Than 130,000 Hectares in the First Half of the 1990s. Prices Were Also Depressed Because of the Presence of Low Quality Tea On the Market As Well As Competition From Other Drinks. Tea Experts Are Calling for Strict Quality Control Standards to Reduce the Effect of Low Quality Teas On the Market. To Counter the Trend of Tea Loosing Ground to Soft Drinks, The Tea Industry Is Actively Trying to Promote Consumption in the Eu and the Us by Emphasizing the Health Benefits of Drinking Tea Compared to Coffee. The Promotion of Ready-To-Drink Tea Is Also Being Explored As It Can Compete with Soft Drinks.
After Some Signs of Recovery in 2004, The Fao Composite Price for Tea Declined by 1.2% To an Average of Usd 1.64 A Kg in 2005.25 Some Improvement in Demand Eased Supply Pressure On Prices at the Start of 2006 When the Composite Price Peaked at Usd 1.92 A Kg in February. After Some Corrections During the Middle of the Year, Prices Strengthened Due to Weather Induced Reductions in Supplies in Kenya. (Public Ledger Dec 18, 2006.) China, Sri Lanka, Kenya, India and Turkey Are the Largest Producers. India and China Are at the Same Time Very Large Consumers. Sri Lanka Is the World’s Largest Tea Exporter with a 21 Percent Global Export Market Share. Kenya, Which Produces Mainly Cut, Tear, And Curl (Ctc) Tea—used Primarily in Tea Bags—has a Similar Market Share. About 44% Of World Production Is Ctc Tea and 31% Orthodox Tea, With Green Tea Making Up the Balance.
On the Demand Side Russia Is the Major Market Followed by the United Kingdom, Pakistan, The United States, Japan and Germany. Tastes Vary Significantly Around the Globe. Russian Tea Drinkers Have a Distinct Preference for Black Tea. While the Russian Market Was Initially Dominated by Orthodox Tea, The Orthodox Tea Is Shifted to Ctc On Prices Considerations. Recently, The Trend has Changed Again with Ctc Demand Steadily Falling and Orthodox Tea Re-Emerging As the Preferred Variety. The Price Paid for Tea Also Varies Greatly. Germany and Japan Prefer First Flush Darjeeling, At More Than Usd 30 Per Kg, While Consumers in the UK Appear Reluctant to Pay Even Usd 2.50 For Top Quality Kenyan Tea. Consumer Tastes Differ Not Only with Regard to Quality and Origin: Continental Europe Buys Leafy Orthodox Teas, While the UK Prefers Ctc’s More Suitable for Tea Bags. Average Cif Import Prices Vary Significantly Between Countries, From Usd Per 3/kg in Russia (For Black Tea in Packages of Less Than 3kgs) To Usd 12/kg in Norway and 13/kg in Finland, Demonstrating That There Is Significant Scope for Value Addition. Orthodox Teas Can Be Sold at a Better Price, Especially When Marketed Well, As has Been Done by India with It's Darjeeling Teas. However, It Is Difficult to Determine Exactly Where the Markets for Orthodox Tea Are and How They Are Performing. Organic Certification and Other Teas Focusing On High Quality Are Further Differentiating Factors. Nepal’s Market Access Conditions to All Markets, Especially in Market Openness, Is Very Favorable, But Nepal Does Not Have Any Tariff Advantages. Nepal Enjoys Free Access in the Major Markets, With the Exception of Russia That Imposes a Very High Conditional Tariff of 20%, With a Minimum Payment of 0.8 Euros Per Kilogram.
Major Oecd Countries, Russia, And Syria Are the Most Attractive Markets for Nepalese Orthodox Tea. Nepalese Tea Is Highly Underrepresented in Most of the Attractive Markets. Syria, Us, And UK Show Much Higher Growth Than the World Growth, Implying Highly Dynamic Markets. At the Regional Level, India Is a Very Attractive Market for Nepalese Tea, Especially, Owing to High Tariff Advantages As Opposed to It's Competitors.
9. Conclusion

Like Coffee, Tea Is a Cash Crop with Steady International Demand. With Hilly Nepal’s Climate and Terrain Suitable for Premium Niche Product in the World Market, Tea has a Potential to Benefit Large Segments of Rural Population and Lift Them Out of Poverty and Stagnation.
Growth in the Tea Sector in Nepal Was Spurred by the Trade Liberalization Policies Adopted in Early 1990s. Since the End of State Monopoly in 1993, Numerous Tea Estates Have Been Established by Industrialists and Businessmen. Simultaneously, Small Farmers Have Been Attracted to Growing Tea As the Demand and Prices for Orthodox Tea Bring Higher Returns Than Traditional Crops. As an Example, The Amount of Land Used for Growing Tea has Increased by Five Times and Production has Increased by More Than 500% Compared to the Pre-Liberalization Figures. More Importantly, Significant Growth in Land Use and Production Both Are Due to Increased Participation of Small Farmers in Producing Tea. In Numbers, Small Farmers’ Share of the Total Land Used for Growing Tea More Than Doubled in Ten Years (From 20% In 1994/95 To 41% In 2003/04). Similarly, Small Farmers’ Share in Total Production Also Rose From 5% In 1994/95 To 33% In 2003/04. Furthermore, Although the Numbers Vary According to Their Sources, Nepalese Tea Sector Directly Employs Around 105000 People. The Beneficiaries of These Employees Are Many More and Are Estimated to Be Around 420000 Persons. These Are Encouraging Figures Which Suggest an Expansive Role of This Cash Crop Is Playing in Providing Nepalese Farmers with Alternative to Traditional, Low-Yield, Subsistence Farming.
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